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This book critically examines the rhetoric surrounding current trends in the adoption of tropes of interactivity
in marketing communication. Concepts such as viral advertising, customer-generated content, brand
communities and the whole panoply of Web 2.0-mediated marketing technologies all have their foundations
in an overt positioning of interactivity as the savior of effective marketing communication. Yet, what exactly
is meant by interactivity in these contexts and how far does it represent a revolution in the methodologies of
marketing? Anchoring his analysis in a critique of the assumptions of control embedded in current marketing
communication models and the rhetorical analysis of exemplar texts from the Marketing Management,
Customer Relationship Management, Viral Marketing and Buzz Marketing paradigms, Chris Miles
investigates the constructions and reconstructions of discourse that surround the uses of interactivity in
contemporary marketing discourses. In doing so, he offers a radical new model of marketing based upon a
recursive, constructivist understanding of communication that uses metaphors of invitation and exploration
to rebuild interactivity at the center of marketing. The work culminates in a reading of the theory of
Relationship Marketing that uses autism as an allegory to interrogate the communicative paradox at the heart
of this contemporary marketing panacea.
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From reader reviews:

Adam Nelson:

Now a day individuals who Living in the era everywhere everything reachable by connect with the internet
and the resources within it can be true or not require people to be aware of each data they get. How
individuals to be smart in acquiring any information nowadays? Of course the answer is reading a book.
Studying a book can help people out of this uncertainty Information mainly this Interactive Marketing:
Revolution or Rhetoric? (Routledge Interpretive Marketing Research) book as this book offers you rich data
and knowledge. Of course the information in this book hundred percent guarantees there is no doubt in it you
probably know this.

Ruby Freeman:

This Interactive Marketing: Revolution or Rhetoric? (Routledge Interpretive Marketing Research) tend to be
reliable for you who want to become a successful person, why. The reason of this Interactive Marketing:
Revolution or Rhetoric? (Routledge Interpretive Marketing Research) can be one of the great books you
must have is usually giving you more than just simple reading food but feed you actually with information
that might be will shock your before knowledge. This book is definitely handy, you can bring it everywhere
and whenever your conditions at e-book and printed types. Beside that this Interactive Marketing: Revolution
or Rhetoric? (Routledge Interpretive Marketing Research) forcing you to have an enormous of experience
including rich vocabulary, giving you tryout of critical thinking that could it useful in your day pastime. So ,
let's have it and luxuriate in reading.

Carla Arbogast:

Many people spending their moment by playing outside using friends, fun activity together with family or
just watching TV all day long. You can have new activity to enjoy your whole day by reading a book. Ugh,
do you think reading a book can really hard because you have to use the book everywhere? It okay you can
have the e-book, taking everywhere you want in your Touch screen phone. Like Interactive Marketing:
Revolution or Rhetoric? (Routledge Interpretive Marketing Research) which is having the e-book version. So
, try out this book? Let's notice.

George Privette:

Reading a e-book make you to get more knowledge from the jawhorse. You can take knowledge and
information from your book. Book is composed or printed or highlighted from each source that filled update
of news. In this modern era like at this point, many ways to get information are available for an individual.
From media social like newspaper, magazines, science book, encyclopedia, reference book, new and comic.
You can add your knowledge by that book. Ready to spend your spare time to open your book? Or just in
search of the Interactive Marketing: Revolution or Rhetoric? (Routledge Interpretive Marketing Research)
when you needed it?
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