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Television Brandcasting examines U. S. television’s utility as a medium for branded storytelling. It
investigates the current and historical role that television content, promotion, and hybrids of the two have
played in disseminating brand messaging and influencing consumer decision-making. Juxtaposing the
current period of transition with that of the 1950s-1960s, Jennifer Gillan outlines how in each era new
technologies unsettled entrenched business models, an emergent viewing platform threatened to undermine
an established one, and content providers worried over the behavior of once-dependable audiences. The
anxieties led to storytelling, promotion, and advertising experiments, including the Disneyland series,
embedded rock music videos in Ozzie & Harriet, credit sequence brand integration, Modern Family’s parent
company promotion episodes, second screen initiatives, and social TV experiments. Offering contemporary
and classic examples from the American Broadcasting Company, Disney Channel, ABC Family, and
Showtime, alongside series such as Bewitched, Leave it to Beaver, Laverne & Shirley, and Pretty Little Liars,
individual chapters focus on brandcasting at the level of the television series, network schedule, "Blu-
ray/DVD/Digital" combo pack, the promotional short, the cause marketing campaign, and across social
media.

In this follow-up to her successful previous book, Television and New Media: Must-Click TV, Gillan
provides vital insights into television’s role in the expansion of a brand-centric U.S. culture.
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From reader reviews:

Silvia Washington:

What do you think about book? It is just for students as they are still students or the idea for all people in the
world, what the best subject for that? Just simply you can be answered for that issue above. Every person has
several personality and hobby for every other. Don't to be forced someone or something that they don't
would like do that. You must know how great and important the book Television Brandcasting: The Return
of the Content-Promotion Hybrid. All type of book would you see on many sources. You can look for the
internet methods or other social media.

Kenneth Quisenberry:

Spent a free time and energy to be fun activity to do! A lot of people spent their spare time with their family,
or all their friends. Usually they doing activity like watching television, likely to beach, or picnic within the
park. They actually doing same every week. Do you feel it? Do you wish to something different to fill your
own free time/ holiday? Might be reading a book is usually option to fill your cost-free time/ holiday. The
first thing that you'll ask may be what kinds of publication that you should read. If you want to attempt look
for book, may be the guide untitled Television Brandcasting: The Return of the Content-Promotion Hybrid
can be good book to read. May be it can be best activity to you.

Gene Lyons:

People live in this new morning of lifestyle always make an effort to and must have the time or they will get
wide range of stress from both way of life and work. So , when we ask do people have extra time, we will
say absolutely of course. People is human not really a robot. Then we inquire again, what kind of activity do
you possess when the spare time coming to you actually of course your answer will unlimited right. Then do
you ever try this one, reading ebooks. It can be your alternative throughout spending your spare time, the
actual book you have read is usually Television Brandcasting: The Return of the Content-Promotion Hybrid.

Brenda Lewis:

The book untitled Television Brandcasting: The Return of the Content-Promotion Hybrid contain a lot of
information on that. The writer explains the girl idea with easy approach. The language is very clear and
understandable all the people, so do definitely not worry, you can easy to read the idea. The book was
published by famous author. The author provides you in the new time of literary works. It is easy to read this
book because you can please read on your smart phone, or product, so you can read the book inside
anywhere and anytime. If you want to buy the e-book, you can open up their official web-site and also order
it. Have a nice study.
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