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In asociety overrun by commercial clutter, religion has become yet another product sold in the consumer
marketplace, and faiths of all kinds must compete with amyriad of more entertaining and more convenient
leisure activities. Brands of Faith argues that in order to compete effectively faiths have had to become
brands — easily recognizable symbols and spokespeopl e with whom religious prospects can make immediate
connections

Mara Einstein shows how religious branding has expanded over the past twenty years to create a blended
world of commerce and faith where the sacred becomes secular and the secular sacred. In a series of
fascinating case studies of faith brands, she explores the significance of branded church courses, such as
Alphaand The Purpose Driven Life, mega-churches, and the popularity of the televangelist Joel Olsteen and
television presenter Oprah Winfrey, aswell asthe rise of Kaballah. She asks what the conseguences of this
religious marketing will be, and outlines the possible results of religious commercialism — good and bad.
Repackaging religion — updating music, creating teen-targeted bibles — is justifiable and necessary. However,
when the content becomes obscured, religion may lose its unique selling proposition — the very ability to
raise us above the market.
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From reader reviews:
DorindaKling:

This Brands of Faith: Marketing Religion in a Commercial Age (Media, Religion and Culture) book is
absolutely not ordinary book, you have after that it the world isin your hands. The benefit you receive by
reading this book is usually information inside this e-book incredible fresh, you will get information which is
getting deeper you actually read alot of information you will get. That Brands of Faith: Marketing Religion
inaCommercial Age (Media, Religion and Culture) without we realize teach the one who reading it become
critical in pondering and analyzing. Don't possibly be worry Brands of Faith: Marketing Religion in a
Commercial Age (Media, Religion and Culture) can bring whenever you are and not make your carrier space
or bookshelves grow to be full because you can have it in the lovely laptop even cell phone. This Brands of
Faith: Marketing Religion in a Commercial Age (Media, Religion and Culture) having fine arrangement in
word and also layout, so you will not experience uninterested in reading.

Celeste Silver:

This book untitled Brands of Faith: Marketing Religion in aCommercial Age (Media, Religion and Culture)
to be one of severa books that best seller in this year, honestly, that is because when you read this e-book
you can get alot of benefit upon it. You will easily to buy this specific book in the book retailer or you can
order it by using online. The publisher with this book sells the e-book too. It makes you quicker to read this
book, as you can read this book in your Smartphone. So there is no reason to you personally to past this book
from your list.

Monika Cunniff:

Do you have something that you want such as book? The guide lovers usually prefer to decide on book like
comic, limited story and the biggest you are novel. Now, why not seeking Brands of Faith: Marketing
Religionin aCommercial Age (Media, Religion and Culture) that give your entertainment preference will be
satisfied by reading this book. Reading practice all over the world can be said as the opportunity for people
to know world better then how they react when it comes to the world. It can't be said constantly that reading
addiction only for the geeky man or woman but for all of you who wants to always be success person. So,
for al you who want to start reading through as your good habit, you can pick Brands of Faith: Marketing
Religionin aCommercia Age (Media, Religion and Culture) become your personal starter.

Tammie Jackson:

In this erawhich isthe greater person or who has ability in doing something more are more precious than
other. Do you want to become one among it? It is just simple solution to have that. What you must do isjust
spending your time little but quite enough to enjoy alook at some books. On the list of booksin the top
record in your reading list is actually Brands of Faith: Marketing Religion in a Commercial Age (Media,
Religion and Culture). This book and that is qualified as The Hungry Hills can get you closer in turning out



to be precious person. By looking up and review this guide you can get many advantages.
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